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Website
One of your most important marketing tools



Why is the Web so Important?
• One of the first places prospective students visit

• Students expect higher education websites to be 
optimized for their phones, easy to navigate, and 
personalized to their needs

2023 e-Expectations Trends Report by Modern Campus

https://resources.moderncampus.com/2023-e-expectations-trends-report-attracting-engaging-and-enrolling-high-school-students-rnl


Why is the Web so Important? Continued

• The website is an external marketing tool – not an 
internal system

• Everything we do on the web should be with 
external constituents in mind 

• A huge responsibility and important task – not an 
afterthought



SEO
An overview of SEO & quick wins to implement



What is SEO?
• Search engine optimization: How highly your 

website/webpage ranks in organic search results

• The ultimate goal is to optimize your page to satisfy 
a user’s search query



How Search Engines Work



What Does SEO Involve?



Other Things to Know About SEO
• A balance of optimizing for humans and for search 

engines

• Always changing and evolving

• Results can take anywhere from 6-12 months



Quick Wins for SEO



Write Effective 
Meta Titles & 
Descriptions

• Need to effectively describe what the 
page is about

• Make sure keywords are included

• Think about differentiators (brand 
differentiators and department names)

• Titles: 50-60 characters

• Descriptions: 110-160 characters

https://www.etsu.edu/brand/messaging.php#defining_attributes


Meta Title & Description Example



Use Descriptive 
Page Headings

• Think of H1-H6 as your table of contents 
on a page

• H1 is the title of your webpage. It should 
always include your main keyword.



Remove Thin 
Content

• Thin content is a webpage containing 
200 words or less

• Google does not place high authority 
on these pages

• Think of ways to combine content 
across your department’s pages that 
satisfy a user’s search



Utilize Linking

• Link to other internal pages that users 
might be interested in to improve a 
page’s visibility

• Use descriptive link names

• Test links to make sure they are not 
broken



Descriptive Links Example



Web Content
How to write effective content for the web



The average attention span of a website 
user is 8 seconds

From giphy.com

Statistic provided by Leora

https://www.leorabh.com/blog/attention-span-statistics


Tips for Writing 
Website Copy



Focus on the 
User

• Always have the user experience in mind
• What are they looking for? 
• How long will it take them to find the info they 

need?

• Make content easy to scan

• Break up huge chunks of text with headings 
and appropriate visuals

• Write for humans first, then optimize for SEO 

• Write with “you” language in mind



Think About 
Search Terms

• Think about terms people will be 
searching for



Tell the User 
What You Want 
Them to Do 
Next

• Make it as easy as possible for the  
user to take action

• Use appropriate call to action 
button(s)



Questions?

Amerrica Duggan-Torbert
Digital Marketing Specialist
(423) 439-7102
duggantorber@etsu.edu

Romario Briscoe
Digital Marketing Manager
(423) 439-4313
briscoer@etsu.edu

Sherry Martinez
Web Coordinator
(423) 439-8249
martines@etsu.edu
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